FLEXCARE FACT

Less than 43% of devices that we have in FlexCare are covered by our
Breach Detection offering. At $3.25/device/month this can be a low cost,
high return layer to your security model. If you don't have it and want to
learn more about Breach Detection, please see your Account Rep.
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Copilot for Microsoft 365
Your Al assistant at work

Christopher Szczudlik
Microsoft Modern Work Development Executive




Industries are transforming rapidly

The world
is changing

The drivers for economic growth are evolving

Technology is at an inflection point




Generative Al technology is here

Time to reach 1TO00M users

100M

Mobile phones: 16 years ChatGPT: 3 months
50M

Internet: 7 years

Facebook: 4.5 years

16 years 3 months

Source: Microsoft Research



And the impact is real

Global GDP and technological revolutions

Real GDP in trillions of 2011 GK$, logarithmic scale Cloud
Smartphone
10 Intemet
0 PCs +AI
Transistors 4
Synthetic fertilizer
Flight
Intemal combustion engine
10 Mass production and assembly lines
Mass steel production
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Telegraph
Steam engines
1
Printing press
0
100 1100 120 130 140 150 160 170 180 190 200
0 0 o 0

GDP growth multiplier per
century

0.4x

Source: Maddison Project, Ourworldindata
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Early findings - Microsoft 365 Copilot

Internal Microsoft 365 Copilot users across Sales, IT, HR, Engineering, and Marketing

All Up
Value

Value by
Workflow

Value by Role /
Function

87% agree more productive'
79% focus on more important work
70% able to stay in the flow
69% focus on more satisfying work

79% spent less time on mundane tasks

81% allows to spend less time searching for information
73% makes meetings more efficient
79% allows me to spend less time processing email

94% makes all easier to get started on a first draft

1in 3 had >30 min time savings per day (MCAPS)
88% complete tasks faster (MCAPS)
63% simplify complex tasks (MCAPS)

58% reclaim time for more important work (managers)

How much is Copilot
worth to users?

96% would be disappointed
if they no longer had access
to Copilot

83% would not want to go
back to working without
Copilot

47% access to Copilot would
influence my choice of
employer

Microsoft Confidential — Internal Only

Source: PRELIMINARY findings from Survey of MS intemal users of Microsoft 365 Copilot, n-size 155 Oct 9, 2023. 1) Respondents were asked, To what extent do you agree with the following statement: when using Copilot, | am more productive.



Microsoft Work
Trend Index

http://aka.ms/wti

Eﬁ?} 31,000 people ‘

{31 countries ‘

EIE Microsoft 365, LinkedIn,

Glint People Science + academic research



Digital debt is costing us innovation

64% 57% 43%

of employees don’t have of employees’ of employees’
enough time or energy to time is spent time is spent
do their job communicating creating

Source: 2023 Work Trend Index





https://web-assets.bcg.com/1e/4f/925e66794465ad89953ff604b656/mit-bcg-expanding-ai-impact-with-organizational-learning-oct-2020-n.pdf

Employees and leaders are
ready to embrace Al

2 X 04%

likelihood of a leader of employees lack
to say Al will provide time and energy to
value by boosting do their job

productivity versus
cutting headcount

Source: 2023 Work Trends Index

70%

of employees
willing to delegate
work to Al




Preparing for the era of Al

@

What are your
organization's
goals
for using Al?

S B v

What are your What are your Does your
organization’s organization's current organization have a
pain points capabilities in terms data strategy
that Al can address? of AI? in place?

iE

Does your
organization have
the necessary

infrastructure and
resources
to support Al
initiatives?



The Al-powered business

E) Foundational productivity

Get Al-ready checklist

v v v

Empower employees with Standardize onto Microsoft 365 Organize sensitive business
secure, Al-powered tools Enrich your Copilot for Microsoft 365 data
Introduce employees to secure experience by getting your data into Protect internal data from

generative Al with Microsoft Copilot the Microsoft 365 Cloud. accidental leakage. Ensure users
have the right access to the right

internal content.

with commercial data protection to
prepare them for the future
workplace.




Focus on what matters most

OJ_) Wo
_ VA

Running your business Growing your customers

=
Dl.-' "

o

Building your brand Scaling securely




o

Copilot for Microsoft
365

Embedded across Microsoft 365 apps

& &



Copilot for Microsoft 365

Semantic Index

Architected to access to e ;;/ R \ Fles
your business content and ' )
context R = | ) e

N

Notifications Q e Chats & channels

Microsoft Graph
Graph API, Connectors, & Data Connect




The Microsoft Graph

The Microsoft Graph is the gateway to data and intelligence in Microsoft 365. The Graph uses a unified
programmability model to access data across Microsoft Cloud Services including Microsoft 365 core services,
Enterprise Mobility + Security, Windows services, and Dynamics Business Central

* Craph API - single endpoint for real-time
access to internal data

* Graph Connectors - delivers external data to
the Microsoft graph (e.g. Salesforce, Jira, etc)

* GCraph Data Connect — Secure and scalable
MICROSOFT bulk data access to the Azure Al platform to
enable insights and analytics




Semantic Index

The semantic index sits on top of the Microsoft Graph to interpret user queries and to produce sophisticated,
meaningful, and multilingual responses that help you to be more productive.

* Technology that powers the search
functionality in Copilot for Microsoft 365

» Uses artificial intelligence and natural
language processing to understand the
meaning behind the words used in search
queries, allowing for more accurate and
efficient search results

* Able to recognize synonyms, related
concepts, and other factors that can help
refine search results, making it easier for
users to find the information they need




Microsoft 365 Apps

B & &

e
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feea
.
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‘e
Yea
.
eo

. Azure Open Al
Customer data is in_stance is
3 u maintained
:‘:lu::eu?:;om ‘ La rg e La ng u age Microsoft. OpeI:\’Al
Model A s
model
Modnﬁed A

§ Prom Azure

@ ﬂ-) OpenAl

Grounding J

Microsoft Graph response -
RAl is performed
on input prompt
and OUIPU‘ results
Semantic Kﬁ/
Index o Groundnng
Post-processing Data flow (£ all requests are encrypted via HTTPS)
Your context and content @ User prompts from Microsoft 365 Apps are sent to Copilot
emails, files, meetmgs, chats, @ Copilot accesses Graph and Semantic Index for pre-processing
calendars and contacts

Customer Microsoft 365 Tenant '

@ Copilot sends modified prompt to Large Language Model
@ Copilotreceives LLM response
@ Copilot accesses Graph and Semantic Index for post-processing

@ Copilotsends the response, and app command back to Microsoft 365 Apps




'j For Individuals 0 For Organizations

Copilot for
Microsoft 365

Copilot

Copilot Pro

Copilot

Foundational Capabilities ° ° ° °
Web Grounding ° ° ° °
Commercial Data Protection ° ° ° )
Priority Model Access ° o
Copilot in Outlook, Word, Excel, PowerPoint, and OneNote ° o
Copilot in Teams o
Microsoft Craph Grounding o
Enterprise-Grade Data Protection °
Customization COBF)Si?éfrPT %?lﬂizt

Commercial Data Protection applies when users are signed into their work account using their organization’s Entra ID.



MICROSOFT 365

C ® ®
o pl IOt I n ‘O u Core accounts business review Chat  Detalls  Fles  Recap

E} Mar 16, 10:00 AM v & Open in Stream

o N
| 0 Proseware Proposal pptx
K

o Core aCCOUNS IO0p

Quarterly results and forecasts for Core Accour

Summary

o $230K revenue shortfall in this quarter

« Inventory 15% surplus (renewable products and recycled n
« Account leads 10 propose discounting scenanos to lower
« Proseware was discussed as a leading opportunity

Notes
oD o GETE e e—
¢, Beth emphasized importance of Proseware negotiation st
® Proseware NegoLiation strategy with offers - this is a must win deal
@ Core accounts round table « The team identified a new opportunity with Proseware th

. ACAD



Intelligent recap in Copilot

Built-in and
automated

Standardized

Video, speaker,
and chapter
markers

Available after
meeting only

G

o))

\

Jan 21, 2023 10X

Product Roadmap Discussion

3 Speakors # Topics = Chapters

a Mona Ka
- —— e e
a gaba ) >
— — -

3, Damela Man )

— o -
G Amanda Bra

- - - —
Bn. ha

Intelligent recap

/‘?1 D Product roadmap discussion it fles Dol Recap

Meeting notes

Serena want

Danielle ex;

Danielle expla

Follow-up tasks

+ Danielle will ¢

QY « Jon Shammas will double

@ Mentions (3)

s Babak w

ck with Amanda regarding the ETA for the new

@ Transcrpt

Danielle

U

Copilot in Teams

Close

& Copilot

Create a table with pros and

cons of option 1

Pros and cons of cption 1. Drive campaign

traffic 10 generic Sign up page
Pros Cons
55 [
. I
pre
) )
V¢
tla
&
.

(-]

B>

_/

S

Use built-in meeting summaries and ask any question about the meeting

®

On-demand @

Based on
unique prompts

Conversational
interaction, with @
citations

Available real-
time (during & @
after meeting)

*Intelligent recap is also available in Teams Premium



MICROSOFT 365

Copilotin
Outlook

GR Outlook Q, Search

— | -
° = Marketing Sync - meganb@contoso.com

Event Meeting recap

Profitable Projects Pitch & Plan

@ @

11237 14842

23 Speakers i+ Topics Chapters
l 6 Serena Davis

Wednesday 9/8/2023, from 11:.00 AM to 12:00 PM

Content

@ Product Roadmap

Jinses: m

Meeting notes

Daniela highlighted the s
before-and-after images

their effectiveness. Seren
suggestion into the team
Babak suggested conduc

prosperous home improv




MICROSOFT 365

Copilot in
Word

erRend
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e

Q  hitps

Go to Market Plan - Saved ~

Insert

onedrive live.com/ w

Layout References Review

Aptos (Body)

v
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~v

View
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Our target audience encompasses three key segments: h
enthusiasts, contractors and builders seeking quality suj
at large. By catering to these distinct groups, we aim to e:

hub for all home improvement needs in Maricopa.

Messaging and Value Proposition

Our grand opening messaging will be built upon three fur
guidance, an extensive product selection, and unwaverir
spotlight our proficient staff who are poised to provide &
customers make well-informed decisions. The wide rang
premium brands, will be showcased as a testament to o
solution for home improvement. Moreover, we will emph

community through collaborative partnerships and initie
—
Rewrite with Copiot  Preview 1of3 >

We plan to base our grand opening messaging on three key p
broad selection of products, and a strong commitment to the
staff will be highlighted as experts who can provide valuable &
make informed choices. We will also showcase our extensive 1
brands, to demonstrate that we are 3 one-stop shop for all he

wa will amnhacirs anr dedication to the local community thro



MICROSOFT 365

Copilot in
Excel

@ Q! Performance « Saved ~

File Home Insert Formulas Data Review View Automate Help

Dv v ¢ Aptos (Body) ~ 11 v B v Ov

Ix

Sales growth over time for Proseware

Proseware Sales growth by Product

14 Q1-22 Q2-22 Q3-22 Q4-22 Q1-23

15 Biodegradable Cleaning Products | 3% 4% | 6%| 10% ;

16 Compostable Food Packaging 9% i 11%| 15% | 5%
Reusable Containers 7% | 10%| 11%| 6%

18 Reusable Water Bottles ‘ 15%| 18%| 18%| 10%
A foty sva | Barnnnal Parm Denducte | 10861 14%1 9% 5% 33%

) Search

A v eee = v Zii') - G

Projected Sales growth over time

Model: ‘Reusable Containers’ with Q1-%

Biddegradable Cleaning Products 3
Compostable Food Packaging 9
Reusable Containers 7
Reusable Water Bottles ‘ 15
Natural Personal Care Products | 10



MICROSOFT 365

More prompts to try

“ Summar

C o l I o l La b “ What's new? “~ Get key info
What's the latest from  persen List key points from  he Provide a d
my recent ¢

organized by emails, messages

and files?
@

*. Draft an FAQ “= Where was | mentioned? “ Describe
concisel

e Summarize emails where | was

Create an FAQ based on
Summanze

mentioned recently, Make 1t
detailed, highlighting the sender level overy
and categorizing by topic of th {topic]

7] al

“ Prepare for a meeting . How to

o Weita an inben



MICROSOFT 365

Copilot with
Data security

G Contoso Purchase Agraement for Relecioud Nov 23400 & (g Highly Confidentiat « Saved v

fle Home Insert Draw Design Layout  References

12 A A A o . v il g
TRIR Noe ‘ i loadin
Mste 2 57"'*-"5’.*‘5'.“.'.' - = =12. &.H- ma No Spacing 1eagin
phased Soat 5 Py Ioh ) e
L) ORESTRCTED ACCRSS B onert hange Per »
Purchase Agreement

This purchase sgreement ("Agreement”) is made as of the dote of sgnature by and
between Contoso Electronics, 8 company Incorporated under the laws of California, with
its peincipal place of busmess a1 123 Main Stroat, Los Angeles, CA 90001 ["Seller”), and the

undersigned buyet ("Buyer”).

1. Product and Price

Seller agrees 10 seil and Buyer agroos to buy 1500 Mark 8 Guacroptins ("Product”) ata
price of $120 per quadcopter, 1o a total of $ 180,000 "Puchase Price”), sutyect 1o the

terms and conditions of this Agreement.

2. Delivery

Seller will delar tie Proc ictto Buyer's designated address, os indicated below, no loter
than Novamer 15, 2022 "Celivery Date”). Sefler will bear the risk of loss or damage 1o the
Product unti dotivery 1o Buyer. Buyer will mspect tha Product upon delrary and notity
Setier of sny dedects of non-confarmitios within 10 days of delavery, i Buyer foils to nolty
Seller within such penod, Buyer wili be deemad 10 have acceptad the Product as delivered

Saplate

Colect

tarng
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~ Microsoft 365 Copilot
_Security and Privacy .
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Security and Compliance controls for

4 Copilot for Microsoft 365

Essential security controls Comprehensive security controls

/\ /\

2 &

Copilot + Copilot +
M365 Business Standard Microsoft 365 Business Premium
Multi-factor Authentication Everything in M365 Business Standard, plus:

with security defaults
Conditional Access policies based on identity, device,

Device-based access & security controls location, & network

for M365 resources
Terms of use policies to accept before getting access

Basic content and keyword search
for Copilot generated data Restrict saving business data and files to approved

applications only

Protect sensitive M365 data from exfiltration and
improper use (files & emails only)

eDiscovery, litigation hold and retention policies

Note: Not all features/products shown.



Baseline security

/\

(o

Copilot +
Office 365 E3

Multi-factor Authentication
with security defaults

Manual sensitivity labels
for Copilot generated content
(Office only)

-

Security and Compliance controls for

Copilot for Microsoft 365

Core security

controls
/\

&8

Copilot +
Microsoft 365 E3

Conditional Access

policies based on identity, device,

location, & network

Manual sensitivity labels
for non-Microsoft documents

(e.g., pdf)

Endpoint management
capabilities

—

Best in class security
controls
/-\
Pe

Copilot +
Microsoft 365 E5

User/session risk
and access control

Automatic sensitivity labels
for non-Microsoft documents

(e.g., pdf)

Discover and evaluate the
risk of 400+ Al apps & implement
controls to for their use at work

—




Microsoft's Al principles

Microsoft Cloud —
38 Va P O Al you can trust

Fairness Reliability Privacy & Inclusiveness Your data is your data.
& Safety Security

Your data is not used to train
the OpenAl foundation

/.\ Transparenc models without permission.
y
Your data is protected by the
-~ most comprehensive
“ Accountability enterprise compliance and

security controls.



i

Thank Youl!
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